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displaced by

INEREENIGE
central mode for
representation.”

Bezemer & Kress, Written
Communication, 2008

On a scale of 1-10 how

far do you agree with
this statement?
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What is visual literacy? |
“Visual literacy is a group of
vision-competencies a human
being can develop by seeing
and at the same time having

and integrating other sensory
experiences.”
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4000 Years & we are back
to same language () (°*
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“Meaning is
communicated through
image more readily than
print, which makes visual
literacy a powerful

. 7
teaching tool.
Patricia Edwards, Reading Today, 2010
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Why are images
such a POWERFUL
teaching tool,
especially in the
ELT classroom?
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The picture
superiority effect
refers to the
phenomenon in
which pictures
and images are
more likely to be
remembered than
words.
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Picture Superiority Effect

Memory retention after 3 days
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Picture Superiority Effect

Memory retention after 3 days
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Picture Superiority Effect

Memory retention after 3 days

“Based on research into the Picture Superiority

Effect, when we read text alone, we are likely to
remember only 10 percent of the information 3
days later. If that information is presented to us
as text combined with a relevant image, we are

likely to remember 65 percent of the

information 3 days later.”
John Medina, Brain Rules, 2008
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INFOGRAPHIG @ INFOGRAPHICS

Data visualization is a popular new way of sharing research. Here is a look at some of the
visual devices, informational elements, and general trends found in the modern day infographic.

DESIGN CONTENT

CHART STYLE - FONT . COUNTRIES FEATURED : THENE

Percentage of infographics with the following charts: 9 . ) : Relative popularity of different infographic themes:
: Sans Serif ¥ Condensed Sans Serif - United States — 88%

32% " Serif
China 22% . rooaTECHNOLOGY

2% 2 2 . Unted Kingdom 2 BUSINESSétirure
I - Dh ., = o .=HEALTH
~ : ~ POLITICSsomor

7 India 10 :
il / 7 1595 y France 10% ENVI RONMENT

Mexico 8%

*

Pie Chart Pictoral Chart Line Chart Bar Chart

KEY INFO . BASECOLOR . NAVIGATIONAL ICONOGRAPRY SECTIONS : CREDITED SOURCES . ILE

Frequency of arrows & connecting Average number of sources per 5 Average number of words per
infographic: 2.29 . infographic title: 4.36

(JEIT | “RICHEST

Percentage of infographics X
with key: 2% g lines in infographics:

' a ¥ : : W 13% : §
9 13% arrows §
“:\‘,,:’; ;._,‘ 2 : ( : w
"_80 0 9 % - lines £on
Average number of symbols : S° :
per key: 5.1 . (%) 13%
: ~ : l: AN

A AN : z both

AND POOREST
. AMERICAN
: . NEIGH

CONCEPT & DESIGN Ivan Cash SOURCE 49 infographics collected at random from www.goeod.is/infographics



Anteil der Gesamtbevolkerung (%) Anzahl Personen (in Tsd.)
2010 2011 2010 2011 2012

EU.28 237 24 118 007 121 314 060
EU-27 238 233 236 242
Euroraum (ER-18) 217 21,5 218 229
Belgien 208 20,2 208 210
Bulgarien d 5.2 492
Tsch. Republik 5.3 0 144
Danemark 18,3 176 183
Deutschiand
Estland
Irland
Griechenland
Spanien (")
Frankreich
Kroatien
Italen
Zyperm
Lettland
Litaven
Luxemburg
Ungarn
Malta
Niederiande
Osterreich
Polen
Portugal
Rumanien
Slowenien
Slowakei
Finnland
Schweden
Ver. Konigreich (*)
Island
Norwegen
Schweiz
EJR Mazedonien
Serbien
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Quelle: Eurostat (Online-Datencos
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LOWER MIDDLE
$996 to $3,945
B ]
100 1000 10,000
People per square mile

UPPER MIDDLE
$3,946 10 $12,195
B
100 1000 10,000
People per square mils

HIGH
$12,196 or more
[ — ] ]
100 1000 10,000
People per square mile

Karachi * s

Mumbai
(Bembay)
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Why your Brain Crave
Infographics

https://neomam.com/interactive/13reasons/
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While you are travelling down
this road there is a chance that
one or more rocks of varying
size may fall from the slopes on
one or both sides of you. You
should be aware of this before
you travel this way so that you
are cautious of this particular
type of hazard.

LEARNING

https://neomam.com/interactive/13reasons/
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“In our mind, our life is a trail of
images, one leading to another
to another. Our brain senses the
world, but our mind
comprehends it, and the vehicle
that carries us along this

journey is the image.”
Professor James E. Zull, The Art of
Changing the Brain
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The Learning Cycle Actlve Testing:
gvy . Motor Cortices

Creation:

Pre!-Fl‘bn'tal Sane o.,ty
Co::tex conlce§
\ !
y=
N .

Temporal Lobe
NATIONAL

GEOGRAPHIC The Art of Changing the Brain, Zull, 2002
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Vocabulary hobbies

1 OEEEA Look at the words and pictures.
Listen and number the words.

climbing cooking dancing
painting reading shopping
singing  walking

Vocabulary clothes

1 Match these words with the photos.

bag belt coat dress jacket jeans
leggings scarf shirt shoes shorts  skirt
socks suit sunglasses tie top trousers
trainers  T-shirt  uniform
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nest friends

ong lost friends

nest buds

old acquaintances

brotherly love

brother from another mother
true friends

an odd couple

a faithful companion
blood brothers

a passing acquaintance
mutual respect
partners in crime

a strange alliance
BFFs
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“What is the use of
a book”, thought
Alice, “without
pictures or

conversations?”
Lewis Carrol
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a strong desire to know
or learn something
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“The more curious a
child is, the more he
learns. Nurturing a
child’s curiosity is one
of the most important

ways you can help
them become a

lifelong learner”

Tips on Nurturing Your Child’s
Curiosity
















“Without
Image,
thinking is
impossible”
Aristotle
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Three Dimensions of Viewing

AFFECTIVE/
PERCEPTUAL

How does the image make you feel?

Why does it make you feel this way?

What other images come to
mind when you see it?

What personal relevance does
it have for you, if any?
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What does the image remind you of?

Do you identify with or relate to the
image in any way? If so, how? Q

Do you think the image is positive or negative? i

Or do you feel indifferent towards it? Why?

p— Goldstein, 2016, Visual Literacy in English Language Teaching: Part
—] GEOGRAPHIC of the Cambridge Papers in ELT series, CUP



Three Dimensions of Viewing

COMPOSITIONAL/
STRUCTURAL ' n
A family with their plastic possesswns - = =" =

What elements can you see in the Photo by Sarah Leen
foreground/background, etc.?

What text accompanies the image,
if any (a caption, a title, etc.)?
What does it add to the image?

How is the image framed or composed?

What do you think lies beyond the frame?

From what angle or point of view
has the image been taken?

Which parts of the image are
centrally focused?

What has been altered, omitted
from or included in the image?

Np— Goldstein, 2016, Visual Literacy in English Language Teaching: Part
GEOGRAPHIC of the Cambridge Papers in ELT series, CUP
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Three

IDEOLOGICAL

What message does the image transmit?

Who created it?
For what purpose and in what context?

In what forms of media will the image be seen?

Who is the intended audience for the image?

In what context did you view the image?

The original context or another one?
What is the difference?

In how many different ways could
the image be interpreted?

Are any of the images stereotypical, idealized,
non-representative or anachronistic?

Dimensions of Viewing

Goldstein, 2016, Visual Literacy in English Language Teaching: Part
of the Cambridge Papers in ELT series, CUP
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In his work created in the summer of 2011 at his Beljing
studio, Chinese artist Liu Bolin blends into a background
of a supermarket soft drinks display. WWhen his assistants
had finished painting him in, he seemed to have
disappeared. Entitled ‘Plasticizer’, the piece expresses
Bolin’s shock at the discovery of plasticizer in food

products. Plasticizer is normally used to make materials
| cocaibic like cement more flexible.
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Jeongmee Yoon is a South Korean photographer.
When her daughter was five years old, she loved
pink. So her mother photographed Seowoo in
her bedroom with all her possessions. There
were plastic toys, animals, dolls, books, clothes,
jewell make-up and things for school. And
everything was pink.

The photograph gave Jeongmee an idea. She
asked parents if she could photograph their
daughters with their possessions. Many of
these girls were like Seowoo and had lots of
pink things. Jeongmee says: ‘My daughter

is not unusual. Most other little girls in the
United States and South Korea love pink
clothing and toy

Next, Jeongmee photographed boys with their

10Ns. and st o ST D ~gg10

girls typin:.all_\,-" iked pink

K ] o &'
. make-up, clothes, or

for cooking,.

Jeongmee’s pink and blue photographs show
how important these two colours are in the lives
of young children. Jeongmee thinks children see
them on television and in advertisements and
so parents buy products for children in these
colours; for example, superheroes in films wear
blue and dolls like Barbie wear pink.

The historian Jo Paoletti of the University of

ys ‘pink for girls and blue
wasn't true in the past. In the 19th century,
people wore clothes of different colours, so men
also wore pink and women wore blue. And in
1914, one American newspaper even told new

mothers to “use pink for the boy and blue for the

oirl ” Buti ~ 19505 this starte

Images + Text

increased
comprehension
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Interview the
Picture

Imagine you’re

going to interview
this man. What
guestions would
you ask him?
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Van Gogh'’s self-portrait at
the Musée d'Orsay
Photograph by Raul Touzon
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Use this image in an advertisement and write a slogan. You are either...
*-a bicycle manufacturer

e an environmental organlsatlon :

*a manufacturer of eJectrfc"éarS* 8 f b Y-
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Spy Booth: an artwork by graffiti artist, .
Banksy, next to a public te!ep%one box in
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lmages...

Elicit an emotional response

Engage, interest & motivate

Encourage curiosity and critical thinking
Support understanding of discourse
Support speaking activities

Stimulate debate & discussion

Extend knowledge ©of the world

Make learning last






“Images speak to us. They give rise to
outbursts of emotion, thought and
curiosity. They bring back memories
and remind us of the experiences we
have had. Images refresh the part of
the brain that words alone fail to

reach.”
Jamie Keddie
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webinars

ELTNGL.com/webinars

For further Information please
contact English Book Education

in focus e
= TNGE ComARTacts o Bookshop: Chavchavadze ave 14, Tbilisi
Email: englishbookteam@englishbook.ge
[] hamons n m Website: englishbookeducation.co.uk

GEOGRAPHIC
Direct line 032 200 12 44
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Join National
Geographic Learning!

Emgbmﬁrs o For further Information

please contact:
in focus i
ELTNGL.com/infocus

Tim-Pearse
tim:pearse@cengage.com

=i (D8
LEARNING



Further Reading

Donaghy & Xerri, The Image in English Language Teaching, 2017

J.Keddie, Images, 2009

J.Keddie - Visual literacy in ELT, www.teachingenglish.org.uk

Wright, Pictures for Language learning, 1989

B.Goldstein, Visual Literacy in English Language Teaching, CUP, 2016
B.Goldstein, Working with Images, 2014, CUP

S.Apkon, The Age of the Image, 2013

Suryanto, How Can Visual Literacy Support English Language Teaching?, 2014
T. Stafford, Teaching Visual Literacy in the Primary Classroom, Routledge, 2011
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